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Description

This TriMark Publications report is intended to provide basic marketing data pertaining to the U.S. and worldwide market
segments of the disposable medical supplies market, including: surgical gowns, surgical drapes, isolation gowns, surgical
and examination gloves, institutional incontinence disposables, operating room (OR) custom kits and trays, non-OR
custom packs, shoe covers, masks, disposable coveralls and lab coats, headwear, protective eyewear, sterile wipes,
swabs and mops. Each market segment is analyzed to determine size, growth rates, sales projections and factors
influencing growth in the U.S. and internationally. Unit and dollar volume are used to indicate market sizes. Growth rates

and sales projections are reported in units and U.S. dollars. Market shares are based on units and apply to the U.S. only.
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